





91% trust us

of our audience

56%

trust
national
news
media

Central Florida
Public Media






Specialty Reporting Central Florida Seen & Heard

Are We There Yet?
Engage

The Wrap Spotlight

The Florida Roundup



Space on Tap

Engage in the Community

Tiny Desk Contest Central Florida Showcase



The Central Florida Public Media audience is more likely than the average adult to be:

213% more likely to contribute to

Cultural an arts or cultural organization
Educated 103% more likely to have a
postgraduate degree
. 266% more likely to work in a
Influential X Y

senior executive role
Community-minded 35% more likely to volunteer

116% more likely to have a

Affluent net worth of $2M+

Source: Nielsen, Orlando DMA, Scarborough R1 2026 January 2025-January 2026, P18+



The region’s
most

listened-to
news station

18-34 35-44 45-54 55-64 65+
21% 12% 8% 18% 42%

$50-100K $100-250K $250K+
28% 37% 6%
Some College College Graduate Postgraduate Degree
29% 48% 22%

Sources: Unique Monthly Listeners and Most Listened-to News Station — Nielsen Radio PPM / Diary Combo Fall 2025-Spring 2026, Orlando DMA, M-Su 5a-12a, P18+; Most Listened-To based on AQH
persons; Demographics — Nielsen, Orlando DMA, Scarborough R1 2026 January 2025-January 2026, P18+, Income and Education do nottotal 100% due to segments notshown.



Terefenans

27%
54%

7:15 hrs

only listen to Central Florida Public Media,

of listeners are P1, preferring Central
Florida Public Media to any other station
in the region,



77% 79%

prefer to purchase hold a more positive
opinion

84%

take action

in response to
hearing a public radio

sponsorship message



INATYPICALHOUR

3

minutes of local sponsor
messages air on Central
Florida Public Media

VS.

minutes of advertising on
commercial broadcasting




220K

123K

3K

27K

11K

A total
monthly
multimedia

audience of

384K+




Central Florida Public Media is the only
local, nonprofit news organization serving
the region’s nine counties — on air, online,
on demand and in the community.



20-second Pre-roll
300x250 Banner (Where Applicable)

300x250

News and Classical
Live Streams

Listeners access the
streams from their phone,
computer, smart speaker,
car and through the Central
Florida Public Media app.
Whichever way they
connect, they’ll hear your
message before the live
programming begins.



728x90 Banner
Top center, above the fold

300x600 Banner
300x250 Banner

160x600 Banner

300x250

Source: Kantar, NPR State of
Sponsorship Survey, 2026

728x90

300x250

66%

of listeners agree that
public radio sponsors
are more credible

than the businesses

that they hear or see
advertising
elsewhere.




20-second Pre-roll

Perfect for on-the-go and on-demand listening, Central Florida Public Media’s
podcasts serve local interests and have universal appeal. Topics span regional
and state news, arts and entertainment, space exploration and aging.

NPR PODCAST LISTENERS

90% % more likely than the U.S. population

take action +56% Have a postgraduate degree

in response to a

sponsorship message +459% Earnahousehold income of $150K+

in an NPR podcast +50% Workin a top management role

Source: NPR Podcast Sponsorship
Survey, 2026
Source: MRI-Simmons Podcast Study, October 2025



11K subscribers

300x250 Banner 57%

open rate above
Top Local Stories medla |nd UStry
average benchmark

Sent Wednesdays, The Wrap
reaches our most engaged
audiences. Ads are presented
alongside headline news and a
handy guide to Central Florida
Public Media events, providing
prominence in an uncluttered
environment. The digest format
encourages scroll-through to T ———— - = - Inbox Edition + Podcast

the end. Deepen audience engagement
by sponsoring The Wrap
300x250 newsletter and companion

podcast of the same name.

Source: Subscribers as of September 2026; open rate average June-September 2026; Open rate comparison to MailerLite averages for media industry, reported December 2024-November 2025,43%



Synchronized 20-second Audio Pre-

roll and Full Screen Display Ad
Sizes include 320x480 and 1536x2048

Leave-behind Banner
Sizes include 640x100, 640x1136,
300x250 and optional 320x50

Note: Clients can choose to
submit a range of ad sizes.
See ad specifications for details.

Source: Jacobs Media, Public Radio Techsurvey 2025

’p

SYNCHRONIZED
20-SECOND AUDIO
PRE-ROLL &
FULL SCREEN
DISPLAY AD

BANNER AD

Among public radio
app users, streaming
is the most popular
feature, followed by
the news feed.



https://info.marketenginuity.com/hubfs/ORL/PDFs/CFPM%20Ad%20and%20Messaging%20Specs.pdf



https://cfpublic.marketenginuity.com/sponsorship-inquiry
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